
Aashram Season 3 sponsorship helping brands across 
categories reach a mass audience

Case Study

Drive Brand Awareness and maximise reach amongst the target audience 

India’s biggest webshow – Aashram was coming back with it’s third season and we 

leveraged it as an opportunity for brands across categories to reach their audience at 

scale

Within 32 Hours

100M Views

Within 2 weeks

200M Views

of engagement on single

day of show launch

1Bn+ Mins

Across Presenting, Co-

Presenting & Special 

partners

5 Brand Sponsors

LEADING TO STELLAR RESULTS

SOLUTION

OBJECTIVE
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